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Dear Reader,

In June 2020 PeopleSource conducted its fourth ‘Tipping Point’ survey of business professionals in
Ireland.

We were delighted by the interest generated in our questions, which focused on the impact of the
Covid-19 pandemic on individual workers.

Overall, we received over 2.600 individual responses to our survey, and as you will see on the
following pages, some of these replies were quite revealing.

Please don't hesitate to contact me with any questions or comments you might like to share on
our findings.

Sincerely yours,

Rachel

Rachel Tubridy

Managing Director
PeopleSource

E: rtubridy@peoplesource.ie
M: +353 (86) 6629674
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Overview

 On June 232020, PeopleSource issued a survey to over 30,000
business professionals

- The goal of the survey was to discover the ‘Tipping Points’ that
influenced people’s day-to-day attitudes at work

- Survey questions focused on individual worker perceptions of the
impact of the Covid-19 pandemic

- Over 2,600 responses to the survey were received

- Perspectives from professionals in Finance, Human Resources,
Property, IT, Sales, Marketing, Engineering, Analytics, Operations
and other disciplines were represented in the survey results.







Summary of Findings — Company Response

- Less than half of respondents in the 40-49 age bracket (49%) believe that their
company made them feel their job was secure throughout the crisis, compared
to over 57% in the 20-29 age group.

- 72% of respondents in the 20-29 age group feel that their company kept them
well informed during the crisis, compared with just 45% in the 60+ age bracket.

- 27% of females would work reduced hours or take a pay cut to remain with the
company vs. 21% of males, whereas 73% of males (vs. 66% of females) would
leave the company rather than do either.

- Around three quarters of all respondents feel that their companies had
adequate technology in place to allow them to work remotely.

- Over 9o% of all respondents feel that their company was well equipped to deal
with the crisis.




Summary of Findings — Changing attitudes

- Approximately half of all respondents in the 20-49 age bracket (50%) feel that
spending more time with family is important, compared to around 30% in the
over-50 age group.

- Over a quarter of male respondents indicate that they want to learn new skills
vs. 18% of females.

- More males (49%) than females (48%) indicated that they want to spend more
time with their family as a result of the crisis.

- Over 85% of respondents in the 20-39 age bracket would like to work from
home two or more days each week.

- Around 1in 10 people now want to work from home full time. Of those, around
80% feel they have proven that they can do their job perfectly from home, while
around 40% are worried about catching the virus at the office.
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Summary of Findings — Changing attitudes (continued)

- 85% of females now place more emphasis on flexible working arrangements vs.
83% of males.

- 78% of females indicated that Covid-19 had changed the way they feel about
work vs. 74% of males.

- Having a hobby outside of work is more important to males (44%) than females
(36%).

- Assignificantly higher percentage of males (58%) than females (48%) would
have no hesitation moving to a new workplace at this point.

- Half of all respondents in the 20-29 age bracket (50%) indicate that having a
hobby outside of work is now more important, compared to just 31% in the 4o0-

49 age group.




Summary of Findings — Returning to the office

- Females are more concerned about being able to realistically social distance
than males (53% vs. 46%) and hygiene at the office (52% vs. 43%).

- A far higher percentage of males (24%) are willing to attend events where
social distancing is out of their control than females (15%).

- 27% of males are not concerned at all about returning to the office vs. 21% of
females.

- Females are significantly more concerned (25%) about their mental health in
returning to the office than males (16%).

- A higher percentage of females (42%) than males (36%) are worried about
catching the virus at the office.
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Summary of Findings — Returning to the office
(continued)

- More people in the 20-39 age bracket (40%) are looking forward to getting
back into an office routine than those in the 40-59 age group (32%)

- Almost three quarters of all respondents are looking forward to person-to-
person interaction with their colleagues at the office.

- Of those returning to the office, about half are worried about being able to
realistically social distance with their colleagues. This is particularly the case
with the 20-29 age group (54%) and far less so with the 5o-59 age bracket
(41%).

- Less than a quarter of all respondents felt that they were more productive in
the office than at home.
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Company Size and Employment Status

Company Size Employment Status

21-50 employees, Less than 20
10% employees, 11% On temporary layoff due to Covid-18 || 2%

Job was made redundant due to Covid-19 ] 3%

Mot working since before the pandemic ] 4%

1000+
201-1000 employees, Working reduced hours due to Covid-19 ] 5%

employees, 43%

1B%
aelf-employed

Working full time [PAYE)
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Longevity

How long have you been in your current company?

Less than 1 year,

3-5 years, 31% 21%

More than 10
years, 10%

46% of respondents are employed in their
current roles less than two years

23% of respondents have stayed in their
current role more than five years.

66% of those aged 20-29 are employed by
their current company for less than three years

78% of all respondents are with their current
company for less than six years
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Covid-19
Impact




Covid-19 Impact

76% of all respondents indicated that Covid-19
has changed the way they feel about work.

How has Covid-19 changed the way you feel about work?

| now place much greater emphasis on flexible working
amangements

Having a hobby outside of work has become more
important

| want to learn new skills

| want to find a more secure form of em ployment

want to spend more time with my familby

40%

21%

13%

49%

B4%

- All age groups (80%+) now place much greater
emphasis on flexible working arrangements

- Half of all respondents in the 20-29 age
bracket (50%) indicate that having a hobby
outside of work is now more important,
compared to just 31% in the 40-49 age group.

- Approximately half of all respondents in the

20-49 age bracket (50%) feel that spending
more time with family is important, compared
with around 30% in the over-5o age group.
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Covid-19 Impact (continued)

A high percentage of respondents are Less than half of respondents in the 40-49 age

concerned about job security during the crisis. bracket (49%) believe that their company
made them feel their job was secure
throughout the crisis, compared to over 57% in

How do you feel about your company's response to the crisis? the 20-29 age group.

- 72% of respondents in the 20-29 age group feel
that their company kept them well informed
during the crisis, compared with just 45% in
the 60+ age bracket.

My company had adequate technology in place to allow me to
work remotely

My company responded positively to health and safety
CONCEMms

- Around three quarters of all respondents feel
that their companies had adequate technology
in place to allow them to work remotely

Wy company's communications kept me well informed

My company made me feel that my job was secure

- Over 9o% of all respondents feel that their
company was well equipped to deal with the
crisis.

My company was not equipped to deal with the crisis
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Covid-19 Impact (continued)

Less than a quarter of all respondents feel that they
are more productive in the office than working
remotely.

How do you feel about returning to work at the office?

I will look forward to person-to-person interaction with my

colleagues 74%

| will look forward to informally sharing information with my

pEErs hate

| will be able to differentiate between work and home again 47%

| will enjoy getting back into a routine 37%

| believe | am more productive in the office than working

N 23%
remotely

More people in the 20-39 age bracket (40%)
are looking forward to getting back into an
office routine than those in the 40-59 age
group (32%)

Almost three quarters of all respondents are
looking forward to person-to-person
interaction with their colleagues at the office.

Only 4 in 10 respondents feel that returning to
the office will enable them to differentiate
between work and home again.
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Covid-19 Impact (continued)

Only 24% of all respondents are not concerned Of those returning to the office, about half are
about returning to the office for any reason. worried about being able to realistically social
distance with their colleagues.

If | am asked to return to my place of work, | am concerned about... R Double the number Of respondents in the 20-

29 age bracket (28%) are worried about their
S0% a a 0
a7 mental health on readjusting to the office than
those in the 5o-59 age group (14%)
36%
« Oneinthree (33%) people in the 5o-59 age
24%

21% bracket are not concerned at all about
returning to the office, compared to just one in
six (16%) in the 20-29 age group.

My mental health - The commute - using public Hygiene - using the Being able to realistically | am not concerned about ® Half Of a” respondents in the 20_39 age grOUp
readjusting back intoan transport kitchens, bathrooms, socially distance with my amy of the above . .
ofice enuronmen “ communal reas oleogies are concerned about using public transport and

office hygiene, compared to around 44% of all
other respondents.

=Y \
PS PEOPLESOURCE
h_




Covid-19 Impact (continued)

75% of respondents are satisfied that the government has accelerated the lifting of restrictions.

By the end of the year and within government guidelines

09%

153

12%

| will only agree to attend online events
and meetings

I would be willing to attend business | would be willing to attend only business
events where social distancing will be out events where | feel social distancing can
of my control be practiced safely

- Around 12% of all respondents indicated that
they would only agree to attend online events
and meetings when they return to work.

- A quarter of those in the 20-29 age bracket
(24%) are willing to attend events where social
distancing is out of their control, compared to
around 18% in the 30-60+ age group.

- The older the age group, the more likely

respondents are to only attend events where
they feel social distancing can be practiced
safely (i.e., 64% in the 20-29 age group vs. 72%
in the 50-59 age bracket).
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Working from
home




Working from home

Almost 8 out of 10 respondents would like to
work from home at least two days every week.

How many days per week would you like to work from home? « Over 85% of respondents in the 20-39 age
bracket would like to work from home two or

more days each week

- Less than 5% of respondents indicated that

they would not like to work from home at all

1 -« Almost 1in 5 respondents would now like to
I | 1o work from home 4 or 5 days a week.

1 day per week 2 days per week 3 days per week 4 days per week Full time
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Working from home (continued)

10% of all respondents would like to work from home full time.

Why do you want to work from home full time?

| am worried abowut
contracting the virus in
the office, 39%

| have proven that | can
do my job perfectly
from home, 81%

Around 1 in 10 people now want to work from
home full time.

Respondents were evenly split between males
and females

7% of the 20-29 age group would like to work
from home full time, compared to 11% of the
50-59 age bracket

80% of all respondents feel they have proven
that they can do their job perfectly from home

4,0% of all respondents are worried about
catching the virus at the office.
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Technology
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Technology

Three quarters of respondents now feel more positive about technology, while 1 in 5 respondents
feel more confident speaking and participating in an online meeting rather than in person.

Has your view of technology-facilitated meetings (MS Teams,
Zoom, etc.) changed since the onset of the pandemic?

Negative, 2%

More positive,
74%

| feel more confident speaking & participating at an in-person
meeting rather than on a video meeting

Strongly disagree - 5%

Neither agree nor disagree

Strongly agree

11%

46%
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The Future




The Future

The majority of respondents would leave their company rather than take a cut in pay or work
reduced hours.

If you discover your job is at risk in the future, which of the following options . 78% of respondents in the 20-29 age group say
would you choose?
that they would move to another company to
| o secure a new role rather than take a pay cut or
salary to remain with ) . i i
my company, 7% work fewer hours in order to remain with their
current company.

| would take a cut in

- Around1in 5 respondents in the 40-59 age
bracket would work reduced hours if it meant
staying with their current company, while just
1in 10 in the same age group would accept a
cut in pay.
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The Future

The majority of respondents feel that their companies and jobs are secure at this juncture.

Do you feel that your job is secure as the 'new normal' work resumes?

No - my position is at
risk as a result of the
crisis, 16%

| feel that my job has not
been affected by the crisis,
75%

79% of respondents in the 20-39 age group
believe that their job is secure. However,
almost a quarter of respondents in the 5o-59
age bracket (24%) believe that their job is at
risk as a result of the crisis.

Of those in the ‘Other’ category, the majority
feel that it is too soon to tell whether or not
their job is secure.

Over 9o% are confident in their company's
ability to succeed despite the pandemic.

53% of all respondents would consider an offer
of a new job today.
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For further information, please
contact us directly.

Rachel Tubridy
Managing Director

PeopleSource

12 Merrion Square
Dublin 2

Ireland

M: +353 (86) 6629674
T: +353 1 631 6065

F: +3531 686 5234
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mailto:rtubridy@peoplesource.ie
http://www.peoplesource.ie/

